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w INTERESTED IN CREATING
MEANINGFUL MARKETING
ARETHAT SERVES A PURPOSE

ARE N o I INTERESTED IN CREATING CONTENT FOR THE SAKE OF CONTENT
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MINDFUL MARKETING



10 YEARS

of combined social media marketing experience

20 MIL NATIONWIDE 10 MIL

views documented clients spanning from florida to hawaii views documented across
across our work our personal accounts

70+ ACCOUNTS ~ ACROSS 7 STATES



BRAND DEVELOPMENT
PHOTO & VIDEO
ACCOUNT MANAGEMENT

CONTENT CREATION

GRAPHIC DESIGN
SEO & LEAD GEN




CONTENT CREATION

Meaningful content does more than fill a feed — it builds trust, tells your story,
and creates lasting connections with your audience. Every caption, campaighn,
and piece of content we create is thoughtfully curated to reflect your brand'’s
identity, communicate your value, and inspire purposeful engagement.

¢ 816K

@sinicestirspeakeasy @sinicestirspeakeasy @sunsetsushioamakase @willharf



SEO & LEAD GEN

Our SEO and lead generation strategies are built fo do more than drive traffic—
they connect your business with the people actively searching for what you
offer. Through strategic SEO, optimized content, and targeted lead-generation
campaigns, we strengthen your online visibility, attract qualified prospects,
and turn digital attention into measurable business growth.
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Secured multiple #]1
Google rankings for
high-value keywords

Increased website
traffic and engagement
by 25% over a year

Generated 10 qualified
leads per month for a
niche high-clearance
product



GRAPHIC DESIGN

Strong design is the foundation of a memorable brand. From social media
graphics and marketing materials to branding assets and digital collateral,
every design is intentionally crafted to create cohesive visual identity that
captures attention and reinforces your message across every platform.

DESIGNED FOR
OPERATORS

Technology succeeds when operators
can trust it. Built around simplicity,

portability, and operational relevance.
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WE ARE COMING TO YOU

FORT

CAM PBEI.I.

THURSDAY
APRIL 16

Start 5:00 pm

The Star Spangled
Brewing Co.
Taproom 2

JOIN US:

Join us for a tactical
comms discussion and
raffle prizes, featuring
new cable products and
drone antennas. This
social event is sponsored
by Freedom Atlantic and
iGov.

SINICESTIR'S

You are invited to check out
SinlceStir Shave Ice during our
grand opening event!

11 AM-1PM

SINIGESTIR

GRAND OPENING

Ready for something new and sinister?

You are cordially invited to an exclusive concierge event as we celebrate
the Grand Opening of SinlceStir Speakeasy.

Enjoy SinlceStir's original cocktails by mixologist Jen Ackrill, including our
signature boozy shave ice, selections from our July and Forever Menus, and,
of course, a great time. We'd love your kokua in helping us spread the word!

RSVP: JULY

5:30 - 730 PM

2570 Kalakaua Ave
« Name Free validated parking
« Parking (yes/no) at the Twin Fin

Aloha/Cocktail attire
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BEACH CLUB

MINDFUL STRATEGY
MEASURABLE IMPACT

An inside look at the brands we've partnered with, the stories we've
helped tell, and the results we've achieved through intentional marketing.




CASE STUDY 01 » KAILANI DONHAM

sinicestir

t+wo sides, one secret.

Kailani shaped Sinister's digital presence from its earliest stages, evolving Iq\ﬁde the Iounch of ifs sha
concept and hidden Waikiki speakeasy. Two distinct identities under one br — one pldyful and ’rrend |ven

the other sultry, sophisticated, and built around curiosity. e




4 9K 672K 77% 56.4K

net followers in one quarter views in one quarter of views from non-followers inferactions in one quarter

PARTNERSHIP

A year-long creative partnership, beginning before the launch of Sinister's shave ice concept and continuing through
the opening of its hidden speakeasy in Waikiki. Kailani's involvement has supported the evolution of two distinct
hospitality experiences operating under one connected brand identity.

THE WORK

Creative direction, content production, social strategy, and ongoing account management tailored to two contrasting
audiences. For shave ice, she developed playful, colorful, trend-driven content designed to capture attention and
encourage discovery. For the speakeasy, her creative direction shifted toward sophisticated, sultry, and cinematic
storytelling, emphasizing exclusivity, atmosphere, and the intrigue of a hidden experience.

THE APPROACH

Two distinct creative identities, connected through intentional brand storytelling. Her strategy balances approachable,
trend-conscious content with elevated visual production, allowing each concept to maintain its own personality while
supporting the larger Sinister brand. From pre-launch awareness to ongoing audience engagement, her focus has
remained on building curiosity, encouraging discovery, and translating digital interest intfo in-person experiences.



WHAT THE CONTENT DID

In three months

Views Net followers Views

454,605 +3,755 38,444

Previous month

. I D
e Followers 22.3% e Non-followers 77.7% e Followers 23.9% e Non-followers 76.1%
Interactions

23 415

Viewers Accounts reached ST G =

audiences

137,083 15,991 761%

non-followers

SOURCE: INSTAGRAM INSIGHTS



CASE STUDY 02 » JULIA LACHOWICZ f i

david bouhadana
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e
beyond the olate.h "

Through a long-standing partnership with chef David Bouhadana, Julia helped bring three distinct restaurant concepts
to life through cinematic food production, chef-forward storytelling, and event coverage. A credtive approach that
furned culinary experiences into confent reaching millions.

——



56M 6.3M 5357 30376

on one reel accounts reached in a 30-day increase in profile visits increase in link taps
window

PARTNERSHIP

A long-standing creative partnership with chef and restaurateur David Bouhadana, spanning three distinct
restaurant concepts. Working closely with David and his culinary teams, she developed content that highlighted the
individuality of each restaurant while building a recognizable presence around the chef, his expertise, and his
culinary experiences.

THE WORK

A combination of cinematic food production, event coverage, and personality-driven storytelling. Content centered
around exclusive dining experiences, Japanese bluefin tfuna cutting events, behind-the-scenes kitchen moments, and
chef-forward features. Social strategy also emphasized driving reservation interest through engaging content and
clear booking calls to action.

THE RESULTS

Within approximately three months, content across the restaurant accounts reached over 6 million people, including
a standout reel generating 5.6 million views. Multiple additional reels achieved between 80,000 and 700,000 views,
significantly expanding brand visibility and creating opportunities to convert social engagement into reservation
inferest.



WHAT THE CONTENT DID

Accounts reached Profile activity

6,323,023 17,700

0% from ads +500%

e Followers 0.2% e Non-followers 99.8%

+471% +2.244% i .
' Profile visits

Top reels 15'902

e
S — +935%

External link taps

1,798

+303%

SOURCE: INSTAGRAM INSIGHTS



WHAT THE CONTENT DID

In three months

Accounts reached Profile activity

64,049 85,710

16.6% from ads +1557%

e Followers 6,720 e Non-followers 57.3K

56.2% +32.2% i .
* Profile visits

Top reels | 80,313

D
- +163%
@

External link taps

5,397

+77%

SOURCE: INSTAGRAM INSIGHTS



PURPOSE-DRIVEN

MARKETING

STARTS HER
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